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It sounds complicated, but the goals are pretty simple. Marketing makes
customers aware of your business, motivates them to visit you, and encourages
them to purchase items unique to your farm.

Generate Publicity and Public Awareness

The key to hosting a successful farm-oriented event or activity is to generate
publicity. Think of everything that makes your planned event unique. A curious
public will come to see what you are up to on the farm.

Publicity may be considered inexpensive or free advertising. It could be
something as simple as the local media running a feature story about your
pumpkin patch or corn maze. Frequently, donations can also get your farm in the
news.

Many times local media need some extra stories to fill in a quiet news day.
Develop a media list of local radio stations, television stations, daily, weekly and
monthly newspapers. The media list can be a valuable source for promoting the
hayride, haunted trail or other attractions you have to offer the public. Most
media sites promote weekly festivals and interesting sites for family fun for free
as a public service. While some media like the information faxed, many more
radio, television, and newspapers have Web sites. These Web sites let you input
the information about your event at any time and for free. Check to see if you are
limited to a certain number of words per event, and how soon you can promote
your event. Another promotional tool is to contact local radio stations and have
your business be a part of an on-air promotional campaign. For example, if you
are operating a pick-your-own pumpkin and a fall festival enterprise, you may
want to work with a local radio station to give away one free pass that enables
the winner to enjoy all the activities at your location as part of a listener
appreciation campaign. This would generate free radio advertising for the price
of a pumpkin, hayride and other activities offered at your business.

A list of key people at each station is important. Check with your local stations to
see if there is a Saturday morning show that visits sites, brings in local people or
highlights community activities. Determine who is producing the show and use
that name as a contact to get the event promoted. Likewise, for radio stations
and newspapers check out who is the current feature writer, food editor or rural
reporter and send announcements directly to them. Or, call them and introduce
yourself. Contacts are part and parcel of the publicity business, especially on a
limited budget.



Word of Mouth

Easy ideas to get your word-of-mouth campaign noticed

Sponsor a local community activity. It can be as simple as the city-
sponsored Easter egg toss with your farm produced eggs.

Purchase an item at the county fair. Pictures of the sellers and buyers
usually make the local papers.

Donate the use of barn animals. Churches need animals at Christmas
time for outdoor nativity scenes. Donate the use of your horse and
carriage for the local high school homecoming and prom king and queen.
Be prepared! Take samples, printed material and business cards with you
everywhere.

Donate products to a school event. Check to see if you can send your
apples to the local school just before Halloween or the first day of school.
Have bumper stickers printed. Think of a unique saying and include your
business name and logo.

A shirt advertising the family farm worn everywhere will get you noticed.
While a screened shirt may be too much money, check out computer
programs and special iron-on paper. Have someone talented come up
with an eye-catching picture design for your shirt, or check out free clip art
designs from the Internet.

Volunteer to speak or present to local civic groups. During presentations,
take props and printed material, even samples, to highlight the family farm
in an interesting way.

Donate to a charitable cause. A few pumpkins given to the local women's
and children’s shelter for the holiday may get the business.

Become an expert in the produce field, and avail yourself to schools as a
modern farmer who can talk to classes about the origins of the food they
eat. Take vegetables right out of the field, roots and all, and bring
brochures and a coupon for the kids for a free item when they visit.

Press Release

An integral part of working with the media is the press release. Sending a press
release may take a while, especially when faxing it to many places, much of the
media like to receive releases electronically. It takes skill and practice to write a
press release that gets noticed. The following are two tip sheets and an example
of a press release.
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10 Essential Tips to Ensure Your Press Release Makes the News

1.

Make sure the information is newsworthy. You and your customers may
appreciate a notice that the farm stand is open, but it is not newsworthy. If
you are letting the public know that your fields are running red with ripe
local berries ready to be picked or purchased at the farm stand you now
have something that is newsworthy.

Tell the audience that the information is intended for them and why they
should continue to read it.

Start with a brief description of the news, then distinguish who announced
it, and not the other way around.

Ask yourself, “How are people going to relate to this and will they be able
to connect?”

Make sure the first ten words of the release grab your attention. Letting
the public know the cherry blossoms are in bloom pales in comparison to
letting the public know it is snowing at your orchard. Snowing cherry
blossom petals.

Avoid excessive use of adjectives and fancy language.

Deal with the facts.

Provide as much contact information as possible: name, address, phone,
fax, e-mail and Web site address, for example.

Make sure to wait until you have something with enough substance to
issue a release. Submit a press release the week your corn maze opens,
not before. People want current news now. The media will usually get a
press release and act on it. If you send one too early, they have nothing
to film and will remember that when you send another release.

10.Make it as easy as possible for media representatives to do their jobs.

Follow up immediately when asked questions if you have the answers or
not.

Press Release Writing: A Handy Summary
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. Keep the release to one page unless absolutely necessary.

Tell about products or services in one or two clear sentences.

Create an angle of interest. Promote shortcake time and you will get
mothers buying for families, promote jam time in your press release you
will interest the older consumer who still makes jam.

Attract the reader with the title. Make it catchy. If you are not sure, look
up examples on the Internet.

Use active verbs to enliven the release.

Use timely information, preferably related to current events or trends.
Follow rules of grammar and style as you would for any piece of writing.
Make every word count and count every word.

These tips are brought to you by PRW: www.press-release-writing.com
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